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Name and place of business: Weekenders is a mix and match clothing
concept which | sell through home fashion presentations.

Where did you grow up? | was born and raised in Glencoe, MN and | am an
only child.

Month/Date of your Birthday... March 18, the day of this year's BIG
BLIZZARD!

Describe your hobbies or favorite activities: | enjoy scrapbooking with my
girlfriends and spending time on the river with my family and friends on our boat.
Share any other information that you'd like to share: (spouse, children,
pets, other hobbies) | have been married to Dale for 18 years. We have 2
sons, Reed who is 15 (just got his drivers permit - yikes!) and Ryan who is 12.

We don't have any pets of our own but enjoy our neighbors golden retrievers
that come visit us dalily.

Tell us what you do for your company: How long have you been there and how did you end up there? (career path) |
attended my first Weekenders fashion presentation in 1991 and fell in love with the clothes and concept. | wanted it all
and was also thinking of getting a part time job for additional income to improve our fixer upper home. The rest is history, |
have been an independent fashion coordinator for almost 14 years and became a sales manager 2 years ago.

What is your favorite part about your job? 1 truly love the clothes and the business opportunity! Sharing them with
other women is so much fun! | enjoy helping other women look and feel great in Weekenders clothing and helping other
women start their own successful fashion businesses!

What is your biggest professional challenge? My biggest challenge is balancing my business, family, home, volunteer
and my part time job at Mayo.

Who would the perfect customer be for you? How can we help you network? The perfect customer for me is any
women that love to wear comfortable, easy care clothes, women that love to travel and look great, and women that like
versatility in their wardrobe and want to stretch their fashion dollar by building a wardrobe. Referrals are always welcome
and rewarded with a gift certificate, for both customer referrals and fashion coordinator leads that join my unit.

What are or do you have any specific future goals? My goals are to continue to grow my unit so that Weekenders will
become a household name in the clothing industry and to some day quit my Mayo job.

What do you feel has been your biggest accomplishment in life?career?personal? When I first joined Weekenders |
was afraid to speak in front of a small group. Between doing fashion presentations and holding various positions in
Women of Today, | have overcome my fear of public speaking. At one of the Weekenders conferences | spoke to a group
of 500 women just after becoming a sales manager!

How did you hear about GREN and why did you join? | had met Barbara Wright Quarton at another meeting and she
contacted me when they were forming the GREN group. | joined because | was looking for another way to meet profes-
sional women in the Rochester area.

What do you want to get out of GREN? | really enjoy all of the women in our group and broadening my knowledge from
our monthly speakers. We have such a wide variety of personalities in the group and it is fun to get to know everyone and
what they do.

What type of meeting topics are you interested in? | enjoy having our GREN members speak to share more about
their businesses so that we can better understand what they do and refer people we know to them. It is also nice to have

other speakers and months when we just network with each other.
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President — Shelly O'Groske

The President presides at all meetings of the network and the Executive Board; countersigns checks with network VP Finance, or VP
in absence of VP finance; brings agendas to the meeting; and coordinates Greater Rochester Express Network Annual Business
Plan.

Vice President — Kimberly Radke

VP serves as the official hostess of the network; performs duties of the president in her absence or when called upon by president;
reviews the Standing Rules; countersigns network checks in absence of either President or VP Finance; arranges for help at the front
desk for meetings. She shall receive payment of and give receipts for network dues or other monies in the absence of the VP finance.
She assists in member retention efforts. At the end of her one-year term, she is encouraged to become president of the network.

VP Finance — Barbara Brown

VP Finance has custody of network funds and is responsible for all money collected, for depositing network money and for collecting
network dues. She shall disburse all money as approved by the network or executive board; all disbursements shall be made by
check, countersigned by president or in her absence, the vice president. She shall present a monthly financial report to network and
shall be responsible for obtaining and filing all necessary tax forms.

VP Communication — Angie Slattery

Records the minutes of each network and executive board meeting; she provides one copy of minutes to the president and sends a
quarterly meeting report to National Headquarters. She preserves in a permanent file all minutes and records of value to the network.
She handles network correspondence as requested; provides monthly meeting notices to local media; distributes the meeting notices
to members.

VP Marketing/Publicity — Teresa McCormack

VP sends promotional information to all appropriate media covering national, network, and member achievements as well as network
activities. She sends copies of major publicity coverage to National Headquarters and also lists or files information about network with
sources for potential member contact in community such as local chamber of commerce or public libraries. Oversees the brochure
manager and develops plan for distribution of the brochure.

VP Programming — Kristen Asleson

Is responsible for the planning, selection, and scheduling of educational programs/speakers for network meetings and other special
events as requested. Responsible for coordinating the networking time at monthly meetings and special events as requested; respon-
sible for planning the time, place, food, and other special arrangements needed for these meetings and events. She solicits table
toppers and corporate sponsors; and oversees the facilities manager. She contacts members for display tables (2 per month).

VP Administration/Membership — Cheri Ordahl

Is responsible for reporting all name, status, and address changes to network members and National Headquarters; maintains the
Network member roster; maintains name tags for members and guests. Encourage membership retention and promotes membership
recruitment, sends new members and guest’'s e-mails to VP Communication for notification of upcoming events; mans the sign-in ta-
ble for each meeting.

Brochure Manager — Designs and arranges to have printed the Network brochure. Reports to the VP of Marketing

Newsletter Editor — Kristen Asleson - edits news of happenings & items of interest to group — monthly / bimonthly to be put on website.
Reports to VP of Communications

Web Master — Kari Toft - Maintains and updates the Network website. Reports to the VP Communications
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